Sponsorship Terms and Conditions
1. Definitions
- “Event”: 18th European Conference on Liquid Crystals, being held at the University of Aberdeen, Aberdeen.
- “Organiser”: the University of Aberdeen, the party organising the Event.
- “Sponsor”: The company or individual agreeing to sponsor the Event as outlined in the Sponsorship Agreement.
- “Sponsorship Agreement”: The agreement between the Organiser and the Sponsor detailing the Sponsors support of the Event which could form a written proposal and confirmation, or completion of the Organiser’s online portal.
- “Sponsorship Package”: The level and benefits of sponsorship selected by the Sponsor, as detailed in the Sponsorship Agreement.
2. Sponsorship Benefits
The Organiser agrees to provide the Sponsor with the benefits listed in the selected Sponsorship Package. All sponsorship benefits are subject to the Sponsor providing required materials (logos, ads, etc.) by specified deadlines.
3. Payment Terms
Sponsorship fees are payable according to the following timeline:
25% upon agreement of the package
50% 6 months prior to the event
25% 3 months prior to the event. 
All payments are non-refundable. Late payments may incur a monthly interest charge of 4% above the then current Bank of England base rate.
4. Use of Logos and Intellectual Property
The Sponsor grants the Organiser a limited, non-exclusive, royalty-free license to use its name, logo, and branding for the purpose of promoting the Event. The Organiser agrees to use the Sponsor’s branding in accordance with the Sponsor’s brand guidelines where these have been intimated to the Organiser in good time prior to the Event.
5. Sponsor Obligations
The Sponsor agrees to comply with all deadlines for materials and information as communicated by the Organiser. 
The Sponsor will not engage in any conduct that could damage the reputation of the Event or the Organiser, doing so shall constitute a material breach of these terms and conditions on the part of the Sponsor. 
Where the Sponsor is also an exhibitor at the Event it agrees to comply with the Organiser’s Exhibitor terms and conditions.
6. Event Changes
The Organiser reserves the right to make changes to the Event program, format, speakers, or venue, provided such changes do not materially diminish the Sponsorship benefits.
7. Event Postponement
 If the Event is postponed, except by force majeure, the Organiser will discuss with the Sponsor the effect of such postponement.
8. Force Majeure
Neither party shall be liable for delays or failure in performance resulting from acts beyond their reasonable control, including acts of God, war, pandemic, government restrictions, or natural disasters.
9. Limitation of Liability
In no event shall either party be liable for any indirect, incidental, or consequential damages. The Organiser’s total liability to the Sponsor shall not exceed the Sponsorship fee paid.
10. Confidentiality
Both parties agree to keep confidential all proprietary or confidential information disclosed during the term of this Agreement.
11. Termination
The Organiser may terminate this Agreement upon giving no less than 14 days written notice to the Sponsor. 
In the case of material breach of this Agreement by the Sponsor, the University shall be entitled to terminate the Agreement immediately upon notice in writing without penalty to the Sponsor.
12. Assignment
The Sponsor shall not assign, transfer, mortgage, charge, hold on trust for another or deal in any other manner with any of its rights or obligations under these terms and conditions or purport to do so.
13. Set-off
All payments by the Sponsor will be made without abatement, set off or counterclaim, free and clear and without deduction for any tax, levy, duty, charge, or withholding of any kind now or in the future unless it is compelled by law to deduct or withhold such amounts, in which case it will pay to the Organiser such additional amount as will ensure that the Organiser is paid the full amount they would have received but for such deduction or withholding.
14. Relationship
The parties are independent businesses and, in relation to each other, not principal and agent or partners. It is a condition of the Sponsorship Agreement that the Sponsor enters into the Agreement as principal and not as agent for any person.
15. Severability
If any provision in these Terms and Conditions is found by a Court, tribunal or other administrative body of competent jurisdiction to be unenforceable or invalid for any reason, that provision is to be severed from these Terms and Conditions and the remaining provisions of these Terms and Conditions will otherwise remain in full force.
16. Notices
Notices under these Terms and Conditions will be in writing and sent to the registered address of the relevant Party or to the persons and addresses notified by one party to the other in writing. They will be given, and will be deemed received : (a) By first class post: two business days after posting (b) By hand: on delivery; and (c) By e mail: 24 hours from delivery if sent to the correct e mail address and no notice of delivery failure is received provided confirmation is sent by first class post. 

17. Waiver
No failure or delay by any party to exercise any right, power or remedy will operate as a waiver of it nor will any partial exercise preclude any further exercise of the same, or of some other right, power or remedy.
18. Governing Law and Jurisdiction
This Agreement shall be governed by and construed in accordance with the laws of Scotland. Any disputes shall be resolved in the courts of Scotland.
19. Entire Agreement
This Agreement constitutes the entire understanding between the parties and supersedes all prior agreements and understandings.

